POSTGRADUATE
PREPARATION
PROGRAM

The Postgraduate Preparation Program is a non-award course that provides a pathway
into all of TOP’s postgraduate business courses for applicants who may not qualify for
direct entry into their preferred postgraduate course in the fields of Management and
Commerce at TOP and for those applicants who want to build a solid base of knowledge
and skills to enable transition to postgraduate business study.
Many years of experience in higher education have shown that international students often lack
generic knowledge and skills at an appropriate level to successfully complete postgraduate business
studies in Australia. The Australian cultural and educational environment can be a challenge for some
international students.
This non-award course is designed to expose students to the higher education environment in
Australia and equip students with personal, cultural and communication skills, together with
fundamental business knowledge, required for success in postgraduate study in Australia and
ultimately successful entry to the workforce.
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CORE CAPABILITIES
The Postgraduate Preparation Program is a non-award course focused on four core
capabilities students are expected to have before enrolment in a postgraduate management
or commerce course. These core capabilities are:
Communication
Skills

Personal
Skills

Cultural
Awareness

LEARNING OUTCOMES
After successfully completing the
Postgraduate Preparation Program
students will be able to:
•

Apply diverse communication skills required
for higher education study and transition to a
work environment.
The course will enhance written, verbal and
presentation skills in a supportive small group
environment contextualized through the study
of business and career relevant
subject material.

•

Demonstrate leadership capabilities, act
ethically in personal and business settings
and actively contribute to social and business
improvements.
Business students, as future business
leaders, with leadership qualities are valued
by employers. Through working with and
leading teams, and through the study of
leadership qualities, leadership examples
and ethical dilemmas, the course will improve
each student’s leadership potential and
understanding of ethical behaviour.

•

Act with an awareness of, sensitivity to, and
empathy toward a multi-cultural society and
business environment.
The business world is global and multi-cultural.
Students in the course will learn first hand in
a class with fellow international students how
cultural understanding is a personal attribute that
helps reach academic and business success.

Business
Awareness

•

Demonstrate knowledge of the key drivers of
business, the economic framework of business
and the economic tools used to analyse
business activity.
Students with a breadth of vision, a macro
understanding of how business operates and
knowledge of the economic, social and political
forces affecting business developments today,
and possibly tomorrow, can place their studies
into context. Having the big picture makes
sense of the component parts.

Upon enrolling in the Postgraduate Preparation Program,
students will engage with four units described below, each
with content and specific learning outcomes designed to
focus classroom and personal learning activities on the
acquisition of highly relevant generic knowledge and skills.
Assessments include debate and discussion, individual and
group presentations, written work such as essays and personal
development documents.
Applicants must note that this course does not lead to an award
under the Australian Qualifications Framework and does not
provide credit or advanced standing into any TOP award course.

FURTHER ENTRY INTO
TOP’S MASTER PROGRAMS
• Master of Professional Accounting
• Master of Professional Accounting and Business
• Master of International Business
• Master of Marketing and Public Relations
• Master of Business Administration

COURSE SPECIFICS
Course name
CRICOS code

Postgraduate Preparation Program
099028C

(http://cricos.education.gov.au/Course/CourseDetails.
aspx?CourseCode=099028C)

Course code

PPP

AQF level

This is a non-award course and not an AQF course of study

Duration

Twenty-six weeks (1 semester)

Location

Sydney (TOP campus at the Australian Technology Park)

Hours per week

Twelve hours classroom and twelve hours self-study each week

Commencement

February, July, November each year

Academic admission
criteria

The non-award course is available to international students who have
successfully completed a three-year post-secondary qualification.

English language
requirement

IELTS (Academic) score of 6.0 with no individual band score less than
5.5, or an equivalent proficiency.

Study pattern

Full-time only (four units completed simultaneously)

Fee

AUD $10,000

COURSE DESIGN
Communication Skills
TPPP001 Business Communications and Professional Development
Learning Outcomes
After successfully completing this unit you will be able to:
Apply diverse communication skills required for higher education study and transition to a
work environment.

Unit Content
This unit will improve effective written and oral communication skills in individual and teamwork
settings. Practical exercises facilitate an understanding of how to manage communication
processes for successful personal and organisational communication.
Topics include the foundations of communication theory; intercultural and intergenerational
business communication; nonverbal communication; managing communications in small
groups and teams; social media in business; crisis communication; and strategies for improving
organisational communication.
Students will develop their own CV and employment application.

COURSE DESIGN

Personal Skills
TPPP002 Leadership and Ethical Behaviour
Learning Outcomes
After successfully completing this unit you will be able to:
Demonstrate leadership capabilities, act ethically in personal and business settings and actively
contribute to social and business improvements.

Unit Content
What does ‘leadership’ mean exactly? What makes ‘great leaders’ and how can we learn to
become better leaders ourselves? This unit exposes students to theories of effective leadership
and challenges them to reflect critically on their own leadership style.
It explores the interconnected aspects of power, leadership and ethics and how these translate
into decisions, behaviour, change management and consequences both at an individual and
organisational level.

COURSE DESIGN

Cultural Awareness
TPPP003 Cross-Cultural Management
Learning Outcomes
After successfully completing this unit you will be able to:
Act with an awareness of, sensitivity to, and empathy toward a multi-cultural society and
business environment.

Unit Content
This unit will equip students with an understanding of the cultural dimensions of management.
Students will be introduced to intercultural concepts, models and techniques; and through
exercises and group work students will learn how to apply these in a business context.
Students will be encouraged to show the drive and ability to engage with others; an ability to
understand and develop patterns from cultural cues. Students will learn how to become capable
managers able to identify critical cross-cultural issues, act on them, and create conditions for
successful interactions across cultures.

COURSE DESIGN

Business Awareness
TPPP004 The Global Business Environment
Learning Outcomes
After successfully completing this unit you will be able to:
Demonstrate knowledge of the key drivers of business, the economic framework of business and
the economic tools used to analyse business activity.

Unit Content
The globalisation phenomenon is reshaping how businesses operate in both the national
and international marketplace. Developing strategies for analysing and responding to these
environmental challenges and opportunities is key to achieving business competitiveness.
This unit is designed to introduce students to the economic principles and tools used to
understand and evaluate business activity. The unit commences with basic microeconomic
concepts and principles and illustrates their applicability in business decision-making.
Emphasis is placed on competition, industry changes, competitive rivalry and how pricing and
output decisions are made under different market structures. The unit then explains basic
macroeconomic concepts and illustrates their applicability in understanding recent national,
regional and global business trends within the context of changing demographic, social and
cultural settings.
Finally, the unit examines contemporary issues confronting businesses, including the role and
impact of multinational corporations, the changing global trade and financial environments,
industry dynamics and the role of government in bringing about economic change.

